PE CUONG MON HQC
TIENG ANH KINH DOANH 2

A. THONG TIN CHUNG VE MON HOQC

1. Tén mén hoc (tiéng Viét) : TIENG ANH KINH DOANH 2
2. Tén mén hoc (tiéng Anh) : BUSINESS ENGLISH 2
3. Mi s6 mon hoc : ENB316
4.  Trinh d¢ dao tao : Pai hoc
5. Nganh dao tao ap dung : Ngon ngir Anh
6. S tin chi : 03
- Ly thuyét 101
- Thao luan va bai tap 02
- Thuyc hanh 00
- Khac (ghi cu thé) : 00
7. Phan bo thoi gian : 45 tiét
- Tai gidang duong : 35 tiét
- Tu hoc 6 nha £ 90 tiét
- Tryc tuyén - 10 tiét
- Khéc (ghi cuy thé) : 00

8. Khoa quéan ly mon hgc : Khoa Ngoai ngir

9.  Mon hoc truéce : Tiéng Anh kinh doanh 1

10. Mo ta mon hoc

bay 1a mon hoc bt budc thudc nhom chuyén nganh, bao g6m 5 chuong ndi dung. Moén hoc duogc
thiét ké nham cung cap cho sinh vién cac thuat ngit tiéng Anh sir dung trong linh vyc kinh té, kinh
doanh va quan 1y. Sinh vién c6 co hdi tiép can voi cac bai doc trich tir tap chi chuyén nganh, vin
ban cua lién quan kinh té, kinh doanh, quan 1y. Sinh vién dugc thyc hanh 4 k§ ning ngon ngir,
van dung céac khai ni¢m, kién thirc, tir vung va cAu tric vao trong cac tinh huéng thuc té thong
qua cac hoat dong tai 16p nhu thdo ludn nhom, ddi thoai, thuyét trinh, vé nha va qua hé théng hoc

tap LMS nhu viét bao cdo, vin ban, bai tom tit.

11. Yéu cAu mon hoc



- Sinh vién phai vao 16p dung gid, ddm bao thoi gian hoc trén 16p offline va online, co6 thai o
nghiém tuc va chu dong, tich cuc trong hoc tap.

- Sinh vién phai doc trudc tai liéu theo yéu cau cua giang vién, dong thoi tim doc thém céc tai
liéu co lién quan & thu vién va trén Internet.

Sinh vién can thuong xuyén rén luyén k¥ ning ngdn ngir, van dung cac kién thirc da hoc trén

16p vao tat ca cac bai tap thuc hanh.

Sinh vién can tich cyc tham gia phat biéu xay dung bai ciing nhu tham gia thao luan, lam

bai tap nhém va nghiém tac thuc hién cac bai tap ca nhan.

Sinh vién can hoan thanh tit ca cac bai tip trén phin mém giang day LMS theo dung quy

dinh vé thoi gian.

Sinh vién vang thi trong bai kiém tra giita ky s& bi diém khong (0) néu khdng c6 don xin
phép ¢ Iy do chinh ddng duoc chap nhan.

- Pbi voi bat ky su gian 14n nao trong bai tap (ca nhan va nhom) hodc bai thi hodc vi pham céc

van dé vé liém chinh hoc thuat, sinh vién phai chiu moi hinh thtrc ky luat theo quy dinh cta Trudng

va cua giang vién.

12. Hoc liéu cia moén hoc

12.1. Giao trinh

[1] Handford, M., Lisbos, M., Koester, A., & Pitt, A. (2011) Business Advantage Upper-

intermediate. Cambridge: CUP.

12.2. Tai liéu tham khdo

[2] Nguyén Quang Nhat, Ngo Thi Hanh Quyén, (2022) Exercises on Business English- Book 2.
HCMC: HUB.

[3] Allison, J., Townend, J., & Emmerson, P. (2013) The Business 2.0 - Upper-intermediate.
London: Macmillan Education.

B. PHUONG THUC PANH GIA MON HQC

Céac thanh phin danh gia mén hoc

Thanh ph‘;‘ln danh gia Phwong thirc danh gia Trong 50

o A.1.1. Chuyén can, y thic, thai
A.1. DBanh gid qué trinh | . 10%
do hoc tap




A.1.2. Kiém tra giita ky (dang

tric nghiém khach quan)

. . , 20%
thtre: thuyét trinh nhom)
A.1.3. Bai tap ca nhan/ nhom 20%
.« .. | A2.1. Thicubiky (dang thirc:
A.2. Panh gia cudi ky 50%

C.NOI DUNG CHI TIET GIANG DAY

Ndi dung giang day chi tiét

COURSE INTRODUCTION
CHAPTER I: E-MARKETING
1.1 The 4Cs of marketing and E-marketing
- Marketing terms
- The 4Cs of e-retail and retail
- E-marketing terms
1.2 The benefits of selling on- and offline
- A definition of e-marketing

1.3 Further practice and lesson revision (LMS or offline)

CHAPTER I (cont.): E-MARKETING
2.1 The benefits of selling on- and offline

- Online communication and sales channels

The benefits of online selling

Problems of online sales channels

E-market research

CHAPTER II: BRANDING
2.2 What is branding?
- Branding expressions

- Introduction to a lecture on branding

2.3 Further practice and lesson revision (LMS or offline)

CHAPTER 11 (cont.): BRANDING




3.1 What is branding? (cont.)

- Defining branding

- To brand or not to brand?

3.2 The Havaianas brand

- A company with desired brand

- Describing brands and products

3.3 Further practice and lesson revision (LMS or offline)

CHAPTER IlI: MICROFINANCE
4.1 The concepts of microfinance
- Microfinance FAQs
- Strategies for understanding unknown words.
- Researching microfinance
4.2 Practice: Grameen Bank
- How and why Grameen Bank was founded

4.3 Further practice and lesson revision (LMS or offline)

CHAPTER 111 (cont): MICROFINANCE
5.1 Practice: Grameen Bank
- Differences between Grameen Bank and conventional banks

- Microfinance and conventional banks

CHAPTER IV: CORPORATE SOCIAL RESPONSIBILITY
5.2 Business ethics and Corporate Social Responsibility

- Cases for and against CSR

5.3 Further practice and lesson revision (LMS or offline)

CHAPTER IV (cont.): CORPORATE SOCIAL RESPONSIBILITY

6.1 Business ethics and Corporate Social Responsibility
- CSR topic vocabulary
- Debate on CSR
6.2 The business case for Corporate Social Responsibility

- Defining CSR

- The different sides of CSR

- The business case for CSR

- Is CSR ust corporate gloss?




- CSR presentation
6.3 Mid term test
6.4 Further practice and lesson revision (LMS or offline)

CHAPTER V: STRATEGIC PLANNING
7.1 Corporate strategic planning
- Strategic planning
- Verbs for strategic planning
7.2 Corporate strategic planning (cont.)
- Creating a strategic plan

7.3 Further practice and lesson revision (LMS or offline)

CHAPTER V (cont.): STRATEGIC PLANNING
8.1 Planning within a company
- The characteristics of a strategist
- Company strategy
- Multi-word verbs and collocations
- Devising a strategy for a travel company

8.2 Further practice and lesson revision (LMS or offline)

CONSOLIDATION
9.1 Final review
9.2 Further practice (LMS or offline)




